
, ocally grown" has 
become a catch-
word for restau

rants, small farm opera
tions, 'nutrition-oriented 
home cooks and others. 
But what about "locally 
caught"? More than a few 
reports say hunting is on 
the decline across the 
United States as the coun
try grows more urban and 

increasingly rely 
on convenience meals. Of
ten seen as a father-son 
activity, hunting may be 
fading, too, because of the 
flood of video games and 
other entertainment easi
ly available to today's 
youth. 

But some signs point 
the other way. Across 
South Carolina's planta
tions and hunting pre
serves, it's becoming hip 
for dads and daughters to 

hunt. Glossy publications 
such as Garden & Gun 
crop up. Popular TV 
shows blend food and out

door skills. 
And even if 
hunting, has 
decreased, 
spending on 
it has not. 

According 
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the econom-
ic of 

fishing, hunting wild-
life viewing totaled 
billion in South Carolina 
in 2009. 

Hunting can be viewed 
as a land-based form of 
economic development in 

most counties can 

e 

participate. Even within dove, ducks and oth-
the Salkehatchie region 
(Allendale, Bamberg, 
Barnwell and Hampton 
counties), hunting pre
serves annually produce 
an estimated $2.1 million 
and 60 fun-time jobs, ac
cording to a 2008 study by 
USC's College of Hospi
tality, Retail and Sport 
Management. Also, farm
ers can seasonally trans
form their agricultural 
acreage into hunting terri
tory to supplement their 
income. 

To increase this bounty, 
and sectors 

could promote the state as 
a hunters' haven, 
lighting assets and per
haps contrasting it to 
neighboring states. A 
well-designed marketing 
campaign could attract 
sportsmen aiming to bag 

er game. More hunting li
censes, both in-state and 
out, conceivably 
mean more business at fir

ranges, gun shops, 
gmne processors, taxider

sporting -goods re~ 
tailers and guide services. 
Still more expansion 

occur by linking 
hunting with camping, ca-

and fishing 
i'h~'''''111'''''h creative vacation 

exurbs, where ru
ral meets suburban, peo

about the 
presence of 

foxes and other 
creatures intruding into 
"their" newly settled 
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the lack of predators of
ten means the rise of ani
mal populations. so hunt
ers become 

e 

in away
number of deer in a 

area. Our state long 
been considered a 

deer hunter's paradise, 
and the state 
of Natural Resources re
ported that South 
Carolinians and 
out -of-staters hunted deer 
in 2010. About mil
lion in direct retail sales is 
related to deer h,,-n+,ftr<' 
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market. In 
Massachusetts 

national 

Hon is not threatened 
the regulated removal or a 
ral<l+';~T£>lu small number of 

~ The number of 
hunts is controlled by a 

lottery 
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management 
With its rich sporting 

traditions, South Carolina 
could be a leader 
in this corner of the tour
ism market. Got game? 
Yes, we do. 
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