
“If you build it, they will come.” 
Popularized by a movie, this slogan 
illustrates the hope of too many small 
and medium-sized retailers across the 
country that have long looked with 
envy on the amount of marketing data 
available to the largest retailing con-
glomerates.

Now thanks to USC’s Center for 
Retailing and the hard work of 
ARCView GIS, researchers in the 
field of retailing can have access to 
some of the most powerful demo-
graphic data available.

“At the Center for Retailing, we are 
very fortunate—through generous 
donations—to have access to some 
of the most advanced databases and 
geographic information systems 
available to retailers today,” said Dr. 
Patricia Moody, dean of the College 
of Hospitality, Retail, and Sport 
Management. And given that, she 
described the mission of the Center 
for Retailing as “interacting with the 
business community through research, 
contracts and grants, service, continu-
ing education, and public relations.”

“Our vision is to become the out-
standing, comprehensive educational 
center for retailing education in 
the world,” added center director 
Deborah Fowler. “We’re always 
seeking innovative, entrepreneurial 
initiatives that serve our students and 
benefit the retail community. Our 
ultimate goal is to become a clear-
ing house for research in the areas of 
retail technology and international 
retailing.” 

The Center for Retailing offers a 
variety of services to students and 
businesses including:
• Location analysis using geo-

graphic information systems
• Focus group research
• Survey administration and analysis 
• Research project opportunities for 

students
• Active participation within the 

Students In Free Enterprise 
Network.

“We are very fortunate to have this 
information at our finger tips,” she 
said. “Our software is comparable to 
some of the best retail research appli-
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cations available to the major retail-
ers, and with this tool we may be 
able to assist many businesses own-
ers with their planning for start-ups, 
expansions, and even new initiatives. 

“We regularly seek out entrepre-
neurs and municipalities who want 
to expand. Their use of our services 
helps us to learn more about their 
business challenges, and as we assist 
them we are giving back to the com-
munity,” Fowler said.

Corporate donors to the Center 
for Retailing include such familiar 
names as Miller Brewing Co., Wal-
Mart, Office Depot, and Fairchild 
Books. Software applications dona-
tions include JDA, BIG Research, 
and Retail Forward.

Fowler characterized BIG Research 
as “a very powerful tool we can use” 
to conduct:
• Syndicated market intelligence
• Knowledge mining
• Tracking/Trending
• Customer Solutions

We could determine exactly where the people who wanted to buy or use a 

specific product lived and worked?

What if we could use highly accurate demographic data to determine the 

anticipated load on schools, infrastructure, and retail centers?

What if we could determine the price point and net volume of projected 

sales by using existing demographic data?

What if we could tie together all the data in the public domain including 

demographics, census data, household income, automobile ownership, 

health care usage, and school populations to get a hyper-accurate picture 

of a community anywhere in the United States for any retailer interested in 

expanding their franchises?

What if … 

At the University of South Carolina Research and Health Sciences division, we are making “what if?” what is!
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http://www.sc.edu/research
mailto:vpresearch@gwm.sc.edu
http://www.hrsm.sc.edu/retailcenter/

